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At least 11 % of Europe’s population and 17 % of 
EU territory are impacted by hot summers and sinking 

groundwater tables.19 As a result, there is a growing necessity 
to use this resource carefully. In particular, companies with 

water-intensive production processes are required to balance their 
consumption with the interests of other users in the region and 
to ensure the long-term protection of what is a joint resource 

(e. g. groundwater). With growing scarcity, consumers are 
becoming increasingly aware of the issue so its significance 

at the product level is also likely to rise in the future.

Water
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 Study results concerning consumer understanding

There is a need for action regarding the clarity and perceived credibility of “water footprint” as a
claim, e. g. with a uniform standard for comparing products.

Clarity
Check of

understanding

gut

Credibility
Relevance to
purchasing

Goodmittel

The “water footprint” of a product refers to the amount of
fresh water that is used, evaporates or is polluted during the
manufacture and transport of a product. It not only considers
the volume of water used but also the time and location of
water extraction.*

Water
footprint

Examples: Alliance for Water
Stewardship | Blue Angel

 Verification

“The amount of water used in the manufacture 
of this vegan schnitzel (150 grams) is X litres 
lower than the amount used to produce a pork 
schnitzel (150 grams). 
This represents a saving of around Y full 
bathtubs. The water footprint of this product was 
determined in accordance with ISO 14046.”

 Example of use

Recommendation for use
This term has limited suitability for use 
in product communication and requires 
additional explanation. 
 
It is currently used rarely in marketing 
but mainly for raising consumer 
awareness. The use of the water footprint 
requires further information about:

• the standard or recognised 
	 measurement method applied

• the significance of the product claim 
	 for the consumer, e. g. “The water 
	 footprint of 560 l is equivalent to four 
	 full bathtubs”

Limited

Cross-reference 
water consumption, direct & indirect

Further information

Good PoorPoor

*	Sources: Water Footprint Network: “What is a water footprint?”;
	 Institut für ökologische Wirtschaftsforschung (IÖW) (2013): “Virtuelles Wasser und der Wasserfußabdruck”
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The term “water consumption” describes the amount
of water required for a certain purpose. “Direct water
consumption” is limited to the amount of water used by
a company in its processes. By contrast, “indirect water
consumption” describes the amount of water used in the
upstream supply chain (e. g. for the production of the
materials procured) or consumed by the customer when
using the product.*

Water
consumption,

direct & indirect

Recommendation for use
This term is currently not recommended 
for use in product communication. 
However, it is used by companies to 
provide details of their water consumption 
and water management activities.

No

*	Source: The Consumer Goods Forum Glossary (2017): “Consumer Communications Glossary”

Further information

Cross-reference 
water footprint

Sustainable Product Claims 2.0 Guideline Contents | Background | Consumer understanding | Principles | Glossary | Appendix

Sustainability in general Climate BiodiversityOverview Recycling & recovery Materials & packaging Constituents Animal welfare Social aspectsWater



73

In recent decades, global meat 
consumption has more than doubled and, 

as a result, meat production has quadrupled.20 
To meet this high demand, large  numbers of 

animals are kept in indoor systems which means 
that is not always possible to ensure their welfare. 

In Germany, animal welfare law21 and various 
labels define criteria for husbandry to 

ensure animal welfare.

Animal welfare
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“Animal testing” refers to “interventions or treatments of animals or 
their genetic material for test purposes [which] may be associated 
with pain, suffering or injury to the animals (...).”

Animal testing also includes interventions or treatments which are 
not for test purposes but for:

• the manufacture, extraction, preservation or reproduction of 
	 substances, products or organisms

• the removal of organs or tissue in order to cultivate, transplant or 
	 study them for scientific purposes

• training purposes*

No animal
testing

Recommendation for use
This term has limited suitability for use 
in product communication and requires 
additional verification. 
 
The term should only be used in 
product communication in conjunction 
with verification such as certification. 
In Germany, court rulings assume that 
not all consumers know that all the 
raw materials used in cosmetics could 
theoretically have been subject to animal 
testing at some time. For this reason, 
product claims such as “no animal 
testing” are considered misleading.

Cross-references 
vegan; free from .../no ...

Limited

Examples: Leaping bunny | rabbit with
protective hand | Vegan Trademark |
Natrue label

 Verification

“No animal tests were carried out or 
commissioned in connection with product 
XY. This also applies to the suppliers of 
materials for product XY and their suppliers.”

Use of product labels such as “controlled 
natural cosmetic product”, the DTB rabbit 
or the Humane Cosmetics Standard leaping 
bunny

 Examples of use

Further information

*	Source: §7 (2) Tierschutzgesetz (German Animal Welfare Act)
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“Farming methods” translate mandatory standards and animal 
welfare labels into four categories for the purposes of comparison. 
They provide information about the level of animal welfare 
associated with each label. The higher the number, the higher 
the level of animal welfare applied in farming. Therefore, farming 
method 4 designates the highest standard of welfare.*

Farming
method

Recommendation for use
This term has limited suitability for use 
in product communication and requires 
additional explanation. 
 
The farming method can be 
communicated by the corresponding 
label and/or by stating the way the 
animals have been kept (e. g. free range). 
It should always be verifiable.

Limited

Examples: farming method label | 
Initiative Tierwohl | NEULAND label

 Verification
“Labelling of animal products with 
farming method 4 (organic products or 
products bearing the organic label)”

 Example of use

Further information

*	Source: Gesellschaft zur Förderung des Tierwohls in der Nutztierhaltung mbH: “Haltungsform”
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“Sustainable fishery” describes fishing methods which do
not have a negative effect on fish stocks and their ability to
reproduce. Moreover, they are aimed at minimising the impact
on the marine ecosystem and unintended by-catch.*

Sustainable
fishery

Recommendation for use
This term has limited suitability for use 
in product communication and requires 
additional explanation. 
 
The term should only be used in product 
communication in conjunction with 
verification.

Limited

Examples: Naturland sustainable 
fishery | Naturland aquaculture | 
FOTS | Bioland | ASC (Aquaculture 
Stewardship Council)

 Verification

“Sustainably caught (specify label)” 
“Sustainably certified fishery (specify label)”

 Examples of use

Further information

*	Source: WWF Deutschland: “Nachhaltige Fischerei”
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Alongside environmental aspects, 
social aspects in the value chain play a 

very important role. These include ensuring 
humane working conditions during production, 
fair pay and no child labour. Public awareness 
of the issue has grown which is reflected in, 

for example, the introduction of supply chain 
legislation (LkSG in Germany aligned with 

the planned European directive.22

Social aspects
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 Study results concerning consumer understanding

As a product claim, “from fair trade” is very comprehensible and is primarily associated 
by consumers with fair payment. However, the assessment of credibility shows that further 
verification and more detailed information are necessary.

Clarity
Check of

understanding Credibility
Relevance to
purchasing

Good

“Fair trade” describes partnerships aimed at ensuring better trading
terms and social rights for disadvantaged producers and workers.
The goal is to enforce fair trade internationally. Generally speaking,
it involves direct long-term collaboration with raw material producers
and guaranteed minimum purchase quantities and prices to ensure
the coverage of varying socially and environmentally compatible
production and living costs. (minimum requirements depending on
the label).*

Fair trade

Examples: Fairtrade label | Cotton
made in Africa | GEPA – fair-plus |
Naturland Fair | Naturtextil IVN-certified
BEST | Rainforest Alliance | bluesign®
standard | FairWild | Hand in Hand

 Verification

“The cocoa and sugar in our chocolate are
purchased in strict and verified compliance
with the Fairtrade Standard. We pay higher
prices, thus supporting fairer and more
humane agriculture.”

 Example of use

Recommendation for use
This term has only limited suitability 
for use in product communication and 
should only be used in connection with 
verification. 
 
As a rule, claims about fair trade are 
made at the company level. However, 
in the case of certain products/raw 
materials (e. g. cocoa or coffee), the 
use of the corresponding label ensures 
clarity. This should specify the standard 
used or the measures implemented in 
collaboration with the disadvantaged 
supplier/producer. Any reference to a 
company’s own cultivation projects must 
be transparent and understandable.

Limited

Cross-references 
environmentally friendly supply chains; 
socially compatible supply chains; 
sustainable procurement

Further information

Poor

*	Source: Forum Fairer Handel e. V. “Was ist fairer Handel?”

Medium Very good
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“Socially compatible supply chains” designate supplier
networks or recognised supply chain certificates that
comply with human rights and labour standards. These 
cover aspects such as no forced labour or child labour, 
fair working hours, fair pay and social benefits, humane 
treatment, non-discrimination, freedom of association  
and pricing and occupational health and safety.*

Recommendation for use
This term is not recommended for use 
in product communication. However, 
it is used in corporate communication. 
If a company merely complies with 
mandatory requirements, these are 
implicit and should not be used in 
advertising (e. g. references to the 
LkSG – German Supply Chain Act).

No

*	Source: UN Global Compact Office (2015): “Supply Chain Sustainability – A Practical Guide for Continuous Improvement”

Socially
compatible

supply chains

Cross-references 
environmentally friendly supply chains; 
sustainable procurement; fair trade

Further information
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In developing the Sustainable Product Claims 2.0 Guideline, a study was carried out by the Faculty of 
Marketing Management and Sustainability at HHL Leipzig Graduate School of Management. The aim 
was to investigate how consumers assess the clarity, relevance to purchasing and perceived credibility 
of various product claims. A similar study was already conducted when preparing the first version of 
the Guideline. The methodology and relevant features of the study are described below.

The study was a representative online survey of people aged 14 to 70 in Germany. The terms used 
in the 2014 study were updated on the basis of a secondary analysis which explored the changes in 
consumer understanding of sustainability-related product communication since the first version of the 
Guideline. As a result, some terms were removed and new ones added. In addition to selected product 
claims, two control terms were included in the survey: “from controlled sources” and “ecologically 
sustainable”. In terms of study design, it was ensured that the results of the 2014 survey could be 
compared with the results of the 2021 survey in order to identify any trends.

The survey was conducted via an online panel in November 2021. A total of 2,084 adjusted data sets 
were evaluated.23 Each respondent was asked specifically formulated, closed questions about the 
clarity, credibility and relevance to purchasing of selected product claims related to sustainability and 
general attitudes as well as three open questions to assess their understanding of three randomly 
selected terms. After adjustment, 981 people participated in the 2014 study.

The comparable study design made it possible to analyse consumer understanding and the 
implications for the glossary and for the uniform use of the product claims.

The graphics at right show the sociodemographic distribution of the study participants.

Study overview and 
methodology

10 %

39 %

33 %

7 %

2 %
8 %

No restrictions at all

Comfortable

Managing

Just getting by

Struggling

No response

14-17 years

18-19 years

30-39 years

40-49 years

50-59 years

60-70 years

50 %50 %

5 %

18 %

18 %

19 %

19 %

22 %

*Due to the lack of quota 
options, other was assigned 
to the male category.

Male

Female

Other*: 1 choice

Age*

Gender

Financial 
circumstances*

*	Rounding of the percentages shown may mean that their sum does not always total 100 %.
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Sustainability in general   [‹]

Ecological   [‹]
•	 Regulation (EU) 2018/848 on organic production and 

labelling of organic products

•	 Bund Ökologische Lebensmittelwirtschaft e. V.: 
“EU-Öko-Verordnung – das Bio-Grundgesetz”

•	 French Consumer Council (2012): “A practical guide to 
environmental claims for traders and consumers”

Biological   [‹]
•	 Regulation (EU) 2018/848 on organic production and 

labelling of organic products

•	 Bund Ökologische Lebensmittelwirtschaft e. V.: 
“EU-Öko-Verordnung – das Bio-Grundgesetz”

•	 “Übersicht über die neue Öko-Basisverordnung EU 2018/848 
und ergänzende Rechtsakte”

•	 “Regeln der Bio-Kennzeichnung”

•	 French Consumer Council (2012): “A practical guide to 
environmental claims for traders and consumers”

•	 DIN CEN/TS 16822:2015: Textilien und textile Erzeugnisse –  
Umweltbezogene Anbietererklärung – Verwendung von 
Begriffen

Eco   [‹]
•	 Regulation (EU) 2018/848 on organic production and 

labelling of organic products

•	 Bund Ökologische Lebensmittelwirtschaft e. V.: 
“EU-Öko-Verordnung – das Bio-Grundgesetz”

•	 “Übersicht über die neue Öko-Basisverordnung EU 2018/848 
und ergänzende Rechtsakte”

•	 “Regeln der Bio-Kennzeichnung”

Environmentally friendly   [‹]
•	 DIN EN ISO 14021:2021-10: “Environmental labels and 

declarations – Self-declared environmental claims”

•	 Rödl & Partner: “Echter Umweltschutz oder „Grünfärberei: 
Was Unternehmen bei Green Claims zu beachten haben”

Environmentally friendly supply chains   [‹]
•	 BMZ, Bundesministerium für wirtschaftliche Zusammenarbeit 

und Entwicklung (Federal Ministry for Economic Cooperation 
and Development): “Das Lieferkettengesetz”

•	 LkSG – Lieferkettensorgfaltspflichtengesetz 
(Supply Chain Act)

Sustainable   [‹]	
•	 DIN EN ISO 14021:2021-10: Environmental labels and 

declarations – Self-declared environmental claims

•	 Kompetenzzentrum nachhaltiger Konsum: 
“Nationales Programm für nachhaltigen Konsum”

•	 BMUV, Bundesministerium für Umwelt, Naturschutz, nukleare 
Sicherheit und Verbraucherschutz (Federal Ministry for 
the Environment, Nature Conservation, Nuclear Safety and 
Consumer Protection): “Die 2030-Agenda für Nachhaltige 
Entwicklung”

Sustainable procurement   [‹]
•	 The Consumer Goods Forum (2017): 

“Consumer Communications Glossary”

•	 ISO 20400:2017-04: Sustainable procurement – Guidance

•	 Beschaffungsamt des BMI – Kompetenzstelle für nachhaltige 
Beschaffung (Procurement Office of the Federal Ministry of 
the Interior): “Das zentrale Portal für nachhaltige Beschaffung 
öffentlicher Auftraggeber”

•	 BMZ, Bundesministerium für wirtschaftliche Zusammenarbeit 
und Entwicklung (Federal Ministry for Economic Cooperation 
and Development): “Das Lieferkettengesetz”

•	 LkSG – Lieferkettensorgfaltspflichtengesetz 
(Supply Chain Act)

Regional product   [‹]
•	 Verbraucherzentrale NRW e. V.: “Regionale Lebensmittel – 

nicht immer aus der Region”

•	 RENN.süd: “Nachhaltiger Konsum vor Ort”

Natural   [‹]
• 	DIN EN ISO 14021:2021-10: Environmental labels and 

declarations – Self-declared environmental claims

•	 French Consumer Council (2012): “A practical guide to 
environmental claims for traders and consumers”

•	 Regulation (EC) Nr. 1334/2008 on flavourings and certain 
food ingredients with flavouring properties for use in and 
on foods

Untreated   [‹]
•	 ISO 14021:2016/Amd. 1:2021 “Environmental labels and 

declarations – Self-declared environmental claims”

•	 French Consumer Council (2012): “A practical guide to 
environmental claims for traders and consumers”

• 	Verordnung des EDI über Lebensmittel pflanzlicher Herkunft, 
Pilze und Speisesalz (2016)

Climate   [‹]

Carbon footprint   [‹]
•	 Greenhouse Gas Protocol

•	 DIN EN ISO 14064-1:2019-06: Specification with guidance 
at the organization level for quantification and reporting of 
greenhouse gas emissions and removals

•	 DIN EN ISO 14067:2019-02: Carbon footprint of products

•	 DIN EN ISO 14040/44: Environmental management – 
Life cycle

•	 PAS 2050:2011: Specification for the assessment of the life 
cycle greenhouse gas emissions of goods and services

•	 PCF Pilotprojekt Deutschland: “Product Carbon Footprinting – 
Ein geeigneter Weg zu klimaverträglichen Produkten und deren 
Konsum?”

•	 Intergovernmental Panel on Climate Change (IPCC): 
“Changes in Atmospheric Constituents and in Radiative 
Forcing”

[‹]  Back to Glossary
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CO2-compensated   [‹]
•	 Gold Standard

•	 Clean Development Mechanism (CDM)

•	 Climate, Community and Biodiversity Standard (CCBS)

•	 Primaklima Standard

•	 Plan Vivo Standard

•	 Verified Carbon Standard (VCS)

•	 GRI G4 – EN19: Reduction of GHG emissions

Compensation of greenhouse gas emissions   [‹]
•	 Carbon Disclosure Project (2020): “Foundations For Science- 

Based Net-Zero Target Setting In The Corporate Sector”

•	 Gold Standard

•	 Clean Development Mechanism (CDM)

•	 Plan Vivo Standard

•	 GRI G4 – EN19: Reduction of GHG emissions

Climate-neutral   [‹]
•	 DIN EN ISO 14064-1:2019-06: Specification with guidance 

at the organization level for quantification and reporting of 
greenhouse gas emissions and removals

•	 DIN EN ISO 14067:2019-02: Carbon footprint of products

•	 DIN EN ISO 14040:2021-02: Environmental management – 
Life cycle

•	 Klima Arena: “Klimaneutral – Was heißt das eigentlich?”

Environmentally neutral   [‹]
•	 ISO 14001:2015: Environmental management systems

•	 DIN EN ISO 14040/44:2021-02: Environmental management – 
Life cycle

•	 HeimatERBE

Renewable energy   [‹]
•	 DIN EN ISO 14021:2021-10: Environmental labels and 

declarations – Self-declared environmental claims

•	 DIN EN ISO 52000-1:2018-03: Energy performance of 
buildings

•	 DIN EN ISO/IEC 13273-2:2016-06: Energy efficiency and 
renewable energy sources

•	 DIN EN 15316-4-6:2009-07 “Heating systems in buildings”

•	 Greenhouse Gas Protocol: “Scope 2 Guidance”

Energy efficiency   [‹]
•	 EU Ecodesign Directive 2009/125/EC

•	 Energy Labelling Regulation (EU) 2019/2015

•	 EVPG – Energieverbrauchsrelevante-Produkte-Gesetz 
(German Energy-Related Products Act)

•	 EnVKG – Energieverbrauchskennzeichnungs-Gesetz 
(German Energy Efficiency Labelling Act)

•	 DIN EN ISO 50001:2018-12: Energy management systems

•	 Nationaler Aktionsplan Energieeffizienz (NAPE 2.0)

Biodiversity   [‹]

Biodiversity/contributes to biodiversity   [‹]
•	 Convention on Biological Diversity

•	 Umweltbundesamt (German Environment Agency): 
“Biodiversität”

•	 10 Must-Knows aus der Biodiversitätsforschung 2022

Company-related:
•	 EMAS

•	 DNK

•	 GRI G4 – EN12 Significant impacts of activities, products, 
and services on biodiversity

•	 GRI G4 – EN11 Operational sites owned, leased, managed in, 
or adjacent to, protected areas and areas of high biodiversity 
value outside protected areas

Biodiversity   [‹]
•	 Convention on Biological Diversity

•	 Sustainable Forestry Initiative

•	 GRI G4 – EN12 Significant impacts of activities, products, 
and services on biodiversity

•	 GRI G4 – EN11 Operational sites owned, leased, managed in, 
or adjacent to, protected areas and areas of high biodiversity 
value outside protected areas

Ecological agriculture   [‹]
•	 Bund Ökologische Lebensmittelwirtschaft: 

“Was ist Ökologische Landwirtschaft?”

•	 Umweltbundesamt (German Environment Agency) 
“Ökologischer Landbau”

•	 Bundesministerium für Ernährung und Landwirtschaft 
(Federal Ministry of Food and Agriculture) 
“Ökologischer Landbau”

Sustainable Forestry   [‹]
•	 Sustainable Forestry Initiative

•	 Umweltbundesamt (German Environment Agency) 
“Nachhaltige Waldwirtschaft”

•	 The Consumer Goods Forum (2017) “Consumer 
Communications Glossary”

Recycling and recovery   [‹] 

Recycled content/recyclate   [‹]
•	 DIN EN ISO 14021:2021-10: Environmental labels and 

declarations – Self-declared environmental claims

•	 Stiftung Zentrale Stelle Verpackungsregister: 
“Mindeststandard recyclinggerechtes Design”

•	 VerpackG – Verpackungsgesetz

•	 BMUV, Bundesministerium für Umwelt, Naturschutz und 
nukleare Sicherheit (Federal Ministry for the Environment, 
Nature Conservation, Nuclear Safety and Consumer 
Protection) (2019): “Umweltinformationen für Produkte und 
Dienstleistungen – Anforderungen-Instrumente-Beispiele”

Recycled materials/components   [‹]
•	 DIN EN ISO 14021:2021-10: “Environmental labels and 

declarations – Self-declared environmental claims”

•	 Forum Rezyklat (2022): “Leitfaden Rezyklat”

•	 United Nations Environment Programme (2020): “Can I 
recycle this? A global mapping and assessment of standards, 
labels and claims on plastic packaging”

•	 GRI 301 Materials (2016): Disclosure 301-2 Recycled input 
materials used

•	 Rödl & Partner: “Echter Umweltschutz oder „Grünfärberei: 
Was Unternehmen bei Green Claims zu beachten haben”

[‹]  Back to Glossary
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Further information

(From) XX % rPET, rPET   [‹]
•	 European Commission: “Food Safety”

•	 GlobeNewswire: “Recycled PET (rPET) Market (2022-2028)”

•	 VerpackG – Verpackungsgesetz (German Packaging Act), §21 
“Ökologische Gestaltung der Beteiligungsentgelte”

Post-consumer recycled material (PCR)   [‹]
•	 Forum Rezyklat (2022): “Leitfaden Rezyklat”

•	 VerpackG – Verpackungsgesetz (German Packaging Act)

Recyclable   [‹]
•	 KrWG – Kreislaufwirtschaftsgesetz (German Circular 

Economy Act)

•	 VerpackG, Verpackungsgesetz (German Packaging Act)

•	 Stiftung Zentrale Stelle Verpackungsregister: 
“Mindeststandard recyclinggerechtes Design”

•	 DIN EN 13430:2004-10: Packaging – Requirements for 
packaging recoverable by material recycling

•	 Trennhinweis der dualen Systeme

•	 BVSE, Bundesverband Sekundärrohstoffe und Entsorgung: 
“Neue Verpackungslogos der Dualen Systeme als 
Trennhinweise für Verpackungen”

•	 Initiative Mülltrennung wirkt

Circular   [‹]
•	 Ellen MacArthur Foundation: “Material Circularity Indicator (MCI)”

•	 Sphera: “Kreislaufwirtschaft – Circular Economy”

Refurbished   [‹]
•	 Wuppertal Institut für Klima, Umwelt, Energie gGmbH 

“ARETE – Augmented Reality in Refurbishment of Technologies”

•	 VDI – Zentrum Ressourceneffizienz: “Kreislaufführung und 
Recycling – Kreislaufführung im verarbeitenden Gewerbe”

Can be dismantled/modular construction   [‹]
•	 BVSE, Bundesverband Sekundärrohstoffe und Entsorgung: 

“Neue Verpackungslogos der dualen Systeme als 
Trennhinweise für Verpackungen”

•	 Trennhinweis der dualen Systeme

Extended product life/resource-friendly thanks to extended 
service life   [‹]
•	 DIN EN ISO 14021:2021-10: Environmental labels and 

declarations – Self-declared environmental claims

•	 ONR 192102:2014-10-01: “Gütezeichen für langlebige, 
reparatur-freundlich konstruierte elektrische und 
elektronische Geräte”

Repair-friendly   [‹]
•	 EU Directive 2002/96/EG: Waste electrical and electronic 

equipment

Biodegradable   [‹]
•	 DIN EN ISO 14855-1:2013-04: Determination of the ultimate 

aerobic biodegradability of plastic materials under controlled 
composting conditions

•	 Umweltbundesamt (German Environment Agency): 
“Biobasierte und biologisch abbaubare Kunststoffe”

•	 KrWG – Kreislaufwirtschaftsgesetz (German Circular 
Economy Act)

•	 DIN EN 17033:2018-03: Plastics – Biodegradable mulch 
films for use in agriculture and horticulture

•	 DIN EN ISO 17556:2019-09: Plastics – Determination of the 
ultimate aerobic biodegradability of plastic materials in soil 
by measuring the oxygen demand in a respirometer or the 
amount of carbon dioxide evolved

•	 OECD Guideline 301: Ready Biodegradability

•	 OECD Guideline 302: Inherent Biodegradability 

Compostable   [‹]
•	 DIN EN ISO 14021:2021-10: “Environmental labels and 

declarations – Self-declared environmental claims”

•	 DIN EN 14995:2007-03: Plastics – Evaluation of compostability

•	 TÜV AUSTRIA Deutschland GmbH: “Zertifizierung von 
Bioplastik”

•	 ISO 17088:2021: Plastics – Organic Recycling – Specifications 
for compostable plastics

•	 ASTM D6400-04: Standard Specification for Compostable 
Plastics

Materials and packaging   [‹]

Returnable   [‹]
•	 § 33 VerpackG – Verpackungsgesetz

•	 Umweltbundesamt (German Environment Agency): 
“Mehrwegflaschen”

•	 Deutsche Pfandsystem GmbH

Refillable   [‹]
•	 DIN EN ISO 14021:2021-10: Environmental labels and 

declarations – Self-declared environmental claims

Reusable   [‹]
•	 DIN EN ISO 14021:2021-10: Environmental labels and 

declarations – Self-declared environmental claims

•	 EU Circular Economy Action Plan

•	 KrWG – e. g. §25 Kreislaufwirtschaftsgesetz

•	 GRI G4 – EN28: Reclaimed products and their packaging 
materials

Resource-friendly   [‹]
•	 Deutsches Ressourceneffizienzprogramm (ProgRess)

•	 EU Circular Economy Action Plan

•	 DIN EN ISO 14021:2021-10: Environmental labels and 
declarations – Self-declared environmental claims 

Waste-avoiding/waste-reducing   [‹]
•	 EU Circular Economy Action Plan

•	 KrWG – Kreislaufwirtschaftsgesetz

•	 DIN EN ISO 14021:2021-10: Environmental labels and 
declarations – Self-declared environmental claims

•	 Umweltbundesamt (German Environment Agency): 
“Waste prevention”

Zero waste product   [‹]
•	 EU Circular Economy Action Plan

•	 KrWG – Kreislaufwirtschaftsgesetz (German Circular 
Economy Act)

Company-related:
•	 GRI G4 – EN23: Waste by type and disposal method
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Bio-based plastic   [‹]
•	 Fachagentur Nachwachsende Rohstoffe: “10 Punkte zu 

biobasierten Kunststoffen”

•	 ASTM D6866 measurement method

•	 DIN CEN/TS 16137:2011-07: Determination of bio-based 
carbon content

•	 DIN EN 17228:2019-06: Bio-based polymers, plastics, and 
plastics products

•	 DIN EN 16785-2:2018-05: Determination of the bio-based 
content

•	 Trennhinweis der dualen Systeme

•	 BVSE, Bundesverband Sekundärrohstoffe und Entsorgung: 
“Neue Verpackungslogos der dualen Systeme als 
Trennhinweise für Verpackungen”

Renewable raw materials   [‹]
•	 Informationssystem für nachwachsende Rohstoffe: 

“Verzeichnis der Kulturpflanzen”

•	 DIN EN ISO 14021:2021-10: Environmental labels and 
declarations - Self-declared environmental claims

•	 KrWG – Kreislaufwirtschaftsgesetz (German Circular 
Economy Act): § 45 (2)

	 Company-specific:
•	 GRI G4 – EN1: Materials used by weight or volume

Contents   [‹]

Vegetarian   [‹]
•	 ISO 23662:2021-03: Definitions and technical criteria for 

foods and food ingredients suitable for vegetarians or 
vegans and for labelling and claims

Vegan   [‹]
•	 ISO 23662:2021-03: Definitions and technical criteria for 

foods and food ingredients suitable for vegetarians or 
vegans and for labelling and claims

Seasonal   [‹]
•	 Bundeszentrum für Ernährung: “Saisonkalender”

•	 NABU: “Saisonkalender – Heimisches Obst und Salat” 

Made from regional/local raw materials   [‹]
•	 European Committee of the Regions: “The European Green 

Deal is Going Local”

Biodegradable   [‹]
•	 KrWG – Kreislaufwirtschaftsgesetz (German Circular 

Economy Act)

•	 OECD Guideline 301: Ready Biodegradability

•	 OECD Guideline 302: Inherent Biodegradability

Water   [‹]

Water footprint   [‹]
•	 DIN EN ISO 14046:2016-07: Environmental management – 

Water footprint

•	 DIN EN ISO 14050:2021-04: Environmental management – 
Vocabulary

•	 Water Footprint Network

•	 Umweltbundesamt (German Environment Agency): 
“Wasserfußabdruck”

Water consumption, direct & indirect   [‹]
•	 DIN EN ISO 14046:2016-07: Environmental management – 

Water footprint

	 Company-specific:
•	 GRI G4 – EN8: Water withdrawal by source

•	 GRI G4 – EN9: Water sources significantly affected by 
withdrawal of water

Animal welfare/animal protection   [‹]

No animal testing   [‹]
•	 TierSchG – Tierschutzgesetz (German Animal Welfare Act)

•	 Tierschutzbund: “Tierversuche”

Farming method   [‹]
•	 Verbraucherzentrale: “Haltungsform-Kennzeichnung im Handel” 

Sustainable fishery   [‹]
•	 Bundesministerium für Ernährung und Landwirtschaft 

(Federal Ministry of Food and Agriculture): “Für eine 
nachhaltige Fischerei”

•	 Bundesministerium für wirtschaftliche Zusammenarbeit und 
Entwicklung (Federal Ministry for Economic Cooperation and 
Development): “Nachhaltige Fischerei und Aquakultur”

Social aspects   [‹]

Fair trade   [‹]
•	 BMZ, Bundesministerium für wirtschaftliche Zusammenarbeit 

und Entwicklung (Federal Ministry for Economic Cooperation 
and Development): “Das Lieferkettengesetz”

•	 LkSG – Lieferkettensorgfaltspflichtengesetz 
(Supply Chain Act)

•	 Fairtrade International: “Fairtrade Standards”

•	 World Fair Trade Organization (WFTO)

•	 Fair Wear Foundation

•	 Bundesministerium für wirtschaftliche Zusammenarbeit und 
Entwicklung (Federal Ministry for Economic Cooperation and 
Development): “Fairer Handel – ein Beitrag zur nachhaltigen 
Entwicklung”

•	 GEPA – The Fair Trade Company

•	 Weltladen-Dachverband e. V.

Socially compatible supply chains   [‹]
•	 BMZ, Bundesministerium für wirtschaftliche Zusammenarbeit 

und Entwicklung (Federal Ministry for Economic Cooperation 
and Development): “Das Lieferkettengesetz”

•	 LkSG – Lieferkettensorgfaltspflichtengesetz 
(Supply Chain Act)
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1 Watzlawick et. al 1969: “Menschliche Kommunikation”, Bern, 
Stuttgart, Vienna, p. 53 
[‹]

2 OECD, DSTI/CP (2010)16/FINAL: “Environmental Claims: 
Findings and Conclusions of the OECD Committee on 
Consumer Policy”, p. 3 
[‹]

3 OLG Frankfurt am Main, ruling dated 29.04.2021, 6 U 200/19; 
OLG Hamm, ruling dated 19.08.2021, 4 U 57/21; LG Konstanz, 
ruling dated 19.11.2021, 7 O 6/21 KfH. 
[‹]

4 E.g. Directive 2005/29/EC of the European Parliament and 
of the Council of 11 May 2005 concerning unfair business-to- 
consumer commercial practices in the internal market and its 
amendments; OECD 2011: “Environmental Claims: Findings 
and Conclusions of the OECD Committee on Consumer Policy”, 
Paris; UWG – Gesetz gegen den unlauteren Wettbewerb 
(German Act against Unfair Competition), especially § 5 (1)(1),

§ 5a and § 9 (2). A number of technical standards (e.g. DIN EN 
ISO 14021:2021-10) are also relevant because their application 
is being mandated increasingly by law. 
[‹]

5 European Commission: “Initiative on substantiating green 
claims”, last accessed 07.02.2022 
[‹]

6 See Appendix: Study overview and methodology 
[‹]

7 The lack of suitability for use in product communication is 
based especially on the fact that the terms in this form are 
neither protected nor can they be verified by documentation. 
Moreover, their imprecise formulation can mislead consumers. 
See also Chapter 3: Principles of sustainable product 
communication + term”sustainable” (Recommendation for use) 
in the Glossary 
[‹]

8 European Commission: “Initiative on substantiating green 
claims”, last accessed 09.02.2022; 
BDI/UBA/BMUV (editors), 2019: “Umweltinformationen für 
Produkte und Dienstleistungen: Anforderungen – Instrumente 
– Beispiele”, 7th revised version, refers to principles 1 & 2, last 
accessed 09.02.2022 
[‹]

9 BDI/UBA/BMUV (editors), 2019: “Umweltinformationen für 
Produkte und Dienstleistungen: Anforderungen – Instrumente 
– Beispiele”, 7th revised version, refers to principles 3 & 4, last 
accessed 09.02.2022 
[‹]

10 § 3 (3) UWG (German Act against Unfair Competition) 
in conjunction with No. 10 of the Annex to § 3 UWG 
[‹]

11 Kirchgeorg, 2019: “Werbung für ökologisch nachhaltige 
Produkte – Ein Forschungsüberblick mit Gestaltungs- 
empfehlungen für die Praxis”, Leipzig, pp. 18 & 27 
[‹]

12 GS1 Germany GmbH: “Nachhaltigkeit von Produkten richtig 
bewerben – Ein Praxisleitfaden von A bis Z”, last accessed 
14.02.2022 
[‹]

13 Kirchgeorg, 2019: “Werbung für ökologisch nachhaltige 
Produkte – Ein Forschungsüberblick mit Gestaltungs- 
empfehlungen für die Praxis”, Leipzig, p. 22 
[‹]

14 Label-Online 
[‹]

15 See Chapter 2: “Findings relating to consumer understanding 
of product claims” 
[‹]

16 Vgl. Anwaltskanzlei Hild & Kollegen „Irreführende Verwendung 
des Begriffs “KLIMA-NEUTRAL”, zuletzt abgerufen am 11.02.2022. 
[‹]

17 IPBES 2019: “Global assessment report of the Intergovernmental 
Science-Policy Platform on Biodiversity and Ecosystem Services”, 
Bonn, p. 17 et seq. 
[‹]

18 Circle Economy 2022: “The Circular Gap Report 2022”, 
Amsterdam, p. 14 
[‹]

19 European Commission 2010: “Wasserknappheit und Dürre 
in der Europäischen Union”, last accessed 11.02.2022 
[‹]

20 NABU: “Der Einfluss unserer Ernährung auf das Klima – 
Warum wir den Konsum tierischer Produkte drastisch reduzieren 
müssen”, last accessed 11.02.2022 
[‹]

21 TierSchG (Animal Welfare Act), last accessed 11.02.2022 
[‹]

22 Bundesministerium für Arbeit und Soziales (Federal Ministry 
of Labour and Social Affairs): Sorgfaltspflichtengesetz 
(Due Diligence Act), last accessed 10.02.2022 
[‹]

23 Exclusion of respondents who rated the environmental and 
social compatibility of products as very unimportant and 
screen-out using an attentiveness question and response 
duration < 4 min 
[‹]
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It started with a beep. 1974 was the year that a barcode was scanned for the first time by a 
supermarket. This was the beginning of the automated check-out – and the first chapter in GS1’s 
success story. The machine-readable GS1 barcode, which also includes the GTIN, has since become 
the universal standard in the global exchange of goods. Six billion of these barcodes are scanned 
on products each and every day. The GS1 standards are the global language for efficient and secure 
business processes – a language that is spoken between different companies and across all continents. 
As part of a global network, we work with our customers and partners to develop market-driven and 
future-oriented solutions that have a direct impact on the success of their business.

In line with its claim to neutrality and its not-for-profit approach, a project group made up of retail 
and industry representatives was established on the GS1 Germany platform to revise and update the 
Guideline. Some members of the group were also involved in drafting the first version of the Guideline.

We also thank:
Selected stakeholders from academia, industry, business, associations and relevant initiatives were
involved especially in drafting the glossary. Their feedback was considered and integrated accordingly.
The aim here was to counter a narrow and subjective industry perspective and ensure quality.

Stephan Schaller	 Collaborating Centre on Sustainable 
	 Consumption and Production (CSCP)

Jelena Nikolic	 Handelsverband Deutschland – HDE – e. V. 

Prof. Dr. Manfred Kirchgeorg	 HHL Leipzig Graduate School of Management 
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Jessica Mazurek	 HHL Leipzig Graduate School of Management 
	 (Faculty of Marketing Management and Sustainability)
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Jöran Reske	 Interseroh+ GmbH

Julian Thielen	 Interseroh+ GmbH

Dr. Julia Schmitt	 Johannes Kepler University of Linz (JKU)

Dr. Daniel Kendziur	 Lawyer, specialist in competition law and the protection 
	 of commercial rights (Simmons & Simmons LLP, Munich)

Axel Subklew	 Spokesman of the “Mülltrennung wirkt” initiative

Matthias Reuter	 Verband der Deutschen Heimtextilien-Industrie e. V.
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The content of this publication is provided for general information 
and reference. No claim is made as to the completeness and 
validity of the content and it is not intended to replace the advice 
of professional consultants or legal professionals. This Guideline 
refers to brands owned by third parties. All such third-party brands 
are the property of their respective owners. The owners of these 
brands neither support, endorse nor approve the content either 
expressly or implicitly. The Guideline includes links to third-party 
websites. No liability is assumed for this third-party content. The  
provider of the content or the operator of the website is responsible  
for the content of the linked websites. At the time the links were 
incorporated, the websites were checked for potential breaches of 
the law. No unlawful content was identified at that time.

Disclaimer
It is not reasonable to expect ongoing monitoring of the content 
of the linked websites if there is no specific indication of a breach
of the law. Should any breach of the law become known, such
links will be removed immediately. The content of this Guideline
is subject to German copyright law. The reproduction, editing,
circulation and any other use of the content outside the limits
of this law require the written consent of the copyright holder.
If the content was not created by the copyright holder, the
copyrights of third parties will be respected. In particular, thirdparty 
content will be identified as such. If, despite these efforts, 
infringements of copyright have occurred, this should be reported 
to the publisher. Should any breach of the law become known, 
such content will be removed immediately.

Sustainable Product Claims 2.0 Guideline Contents | Background | Consumer understanding | Principles | Glossary | Appendix



GS1 Germany GmbH

Maarweg 133 
D-50825 Cologne 
Germany 
T	 +49 221 94714-0 
F	 +49 221 94714-990 
E	 info@gs1.de

www.gs1.de

© GS1 Germany GmbH, Köln, 11/2024


